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I.

Catalog Statement
Mass Communications 101 is a survey course that examines mass communication
and its interrelationships with society in the digital age. This introductory course
explores the history, institutions, and social impact of mass communication media,
including the Internet and social media, print, photography, recordings, film,
television, computers, and the role of advertising and public relations. The course
includes discussion of theories and effects, economics, technology, law and ethics,
global media, media literacy, and social issues, including gender and cultural
diversity. Special attention is given to the impact of mass media on how we live and
believe as individuals and as a society.
Total Lecture Units: 3.0
Total Course Units: 3.0
Total Lecture Hours: 48.0
Total Faculty Contact Hours: 48.0
Recommended Preparation: Eligibility for ENGL 101.

II.

Course Entry Expectations
Prior to enrolling in the course, the student should be able to:
1. organize and write thesis-based essays;
2. use detailed examples, facts, logical explanations, and other appropriate support
for thesis statements;
3. analyze critically selected works that deal with important contemporary issues;
4. summarize, analyze and synthesize information, express and apply standards for
judgment, compare and contrast, and evaluate evidence in order to form and state
reasoned opinions;
5. compile and organize information through library research;
6. demonstrate a command of grammar, diction, syntax and mechanics sufficient for
English 101 entrance: communicating (both orally and in writing) in standard
English, with few major errors in grammar and punctuation.
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III.

Course Exit Standards

1.
2.
3.
4.
5.
6.
7.
8.

9.
IV.

Upon successful completion of the required coursework, the student will be able to:
identify major mass media;
evaluate the role, power and influence of mass media;
develop critical thinking skills to analyze the media’s influence;
recognize the influence and role of technology in affecting mass media content
and the impact it has on society;
understand the historical development of mass media in the United States;
describe roles of the mass media in society and society’s relationship with the
media:
define the five freedoms of the First Amendment, with special emphasis on the
freedoms of speech and press;
demonstrate an understanding of the legal responsibilities of the mass media,
including libel, invasion of privacy, obscenity, copyright and freedom of
information
understand global media trends.
Course Content

Total Faculty Contact Hours = 48

A.

Communication: Mass and Other Forms

3 hours

B.

Perspectives on Mass Communication

3 hours

C.

Historical and Cultural Context

4 hours

D.

Structure of the Newspaper Industry

2 hours

E.

Structure of the Magazine Industry

2 hours

F.

Structure of the Book Industry

2 hours

G.

Structure of the Radio Industry

2 hours

H.

Structure of the Recording Industry

2 hours

I.

Structure of the Television Industry

3 hours

J.

Structure of the Motion Picture Industry

3 hours

K.

Internet, Interactive and Social Media

3 hours

L.

Newsgathering and Reporting

3 hours

M.

Structure of the Public Relations Industry

2 hours
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N.

Structure of the Advertising Industry

3 hours

O.

Media Law

3 hours

P.

Media Ethics

3 hours

Q.

Comparative International Media Systems

2 hours

R.

Role, Power, Influence and Social Effects of Mass Media

3 hours

V.

Methods of Instruction
The following instructional methodologies may be used in the course:
1. classroom lecture and discussion;
2. educational technologies including Internet, classroom clickers, a class blog and
other electronic presentation;
3. collaborative group work;
4. optional, extra-credit field trips.

VI.

Out of Class Assignments
The following out of class assignments may be used in this course:
1. research papers on contemporary mass media topics that require critical thinking,
organization and independent research;
2. reading assignments in the textbook and other articles;
3. media diaries;
4. worksheets;
5. practice quizzes.

VII.

Methods of Evaluation
The following methods of evaluation may be used in the course:
1. quizzes that are a combination of multiple choice and short-essay questions;
2. a mid-term examination consisting of multiple choice and essay questions.
Emphasis is on essay questions, which demand the ability to synthesize diverse
material;
3. a final examination consisting of multiple choice and essay questions. Emphasis
is on essay questions, which demand the ability to synthesize diverse material.

VIII. Textbook
Dominick, Joseph R. Dynamics of Mass Communication: Media in Transition 12th
ed. New York: McGraw-Hill, 2013. Print.
and access to online textbook component.
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Baran, Stanley. Introduction to Mass Communication: Media Literacy and Culture.
8th ed. New York: McGraw-Hill, 2014. Print.
IX.

Student Learning Outcomes
Upon successful completion of the required coursework, the student will be able to:
1. analyze how various mass media function in our society and how they reconcile
the artistic or informational ideals of each medium with the need to remain
economically viable amidst a challenging economic environment and rapid social
and technological change;
2. apply several theories of mass communications in order to evaluate media
messages they encounter in their daily lives;
3. be aware of major trends in mass media research and their application to media
messages;
4. conceptualize news as an important form of continuing civic education that
empowers citizens and voters in a democratic society, enabling students to
analyze and critique social and political issues, and to evaluate media coverage in
political, social and economic context.
5. recognize, analyze and critique persuasive media messages that appear as a result
of public relations and advertising professionals;
6. identify messages, apply critical thinking to discern their sources, methods and
purpose, and be able to critique the effects that such messages have on individuals
and the larger society.

